E-Mail Sample #2 for Brown Bag

To:

From:

Date:

Subject:  Financial Planning Class Preview 

Do you think that your ability to manage your finances is more appropriate for TV’s Fear Factor?  Does your financial plan depend on buying lottery tickets?

Financial concerns surround us every day; budgeting for our households, planning for vacations and holidays, college tuition, braces for the kids and retirement savings.  The demands on your paycheck are numerous and can be overwhelming if ignored.

Start the New Year off with a strong start.  Take advantage of a free information session this week to give you an overview of successful personal financial planning.

Independent Certified Financial Educators working through the Heartland Institute worksite learning program have developed a 7 ½ hour course that answers such questions as:

Q:   Why am I always short of cash?

A:   Learn how to develop a personal and family spending plan that works.

Q:   What’s the difference between the S&P 500 and Fortune 500? Why should I care?

A:   Come learn about making good investment choices.

Q:   How should I invest in my _______________account?

A:   Learn about the funds and the guidelines for diversifying.

Q:   Will I outlive my money or will my money outlive me?

A:   There are several formulas to help you determine your retirement savings needs.

Q:   Is life insurance for people in their 20’s or in their 50’s?

A:   Don’t talk to a life insurance salesperson for an answer.

Q:   Do you need a college degree to know how to save for college?

A:   Numerous options provide numerous solutions.

Q:   Isn’t financial planning for people 50 and over?

A:   Financial planning is for everyone- and the younger you are, the easier it is.

These and many more questions and financial planning topics will be discussed at a meeting on Tuesday, June 15th, in the Cascade Room.  If you are interested in attending the information session about the class which will be held here, after work for 3 consecutive weeks, please RSVP by June 13th.  


